Search for Net Generations’ Most Exciting Change Education Projects
Breaking News Atlanta- State of Georgia http://www.usg.edu/social_business_microcredit/professor_yunus   invents replicable youth1000 job creation competitions- who will be the first follower http://www.youtube.com/watch?v=fW8amMCVAJQ
Friends of Yunus Connected Priority Collaboration Youth Entrepreneur Franchises
EY1 SMBA. The MBA is based on the world’s least sustainable maths and governance (reference Blair Unseen Wealth). It spins multi lose business models, exponential volatility, and lack of transparency on life critical information. It disinvests in youth and externalizes onto poorest communities. Yunus, President Sarkozy, HEC invite a worldwide ring of universities to develop the SMBA curriculum investing in youth job creation and sustainability of all communities  linked in to the most exciting goals voted for and by the net generation

EY2 The new economics curriculum. Until World War 2 most economics aimed to invest in youth and improving the human lot. The centenary biography of The Economist published in 1943 makes this clear. After world war 2, macroeconomists grew like topsy sponsored by big and speculative forces ; led by tv imagery instead of community grounded reality. Yunus, Glasgow University, Adam Smith scholars, families associated with The Economist and the Journal of Social Business invite collaborative development of the new economics curriculum – with focus on the joy of knowhow-multiplying. Unlike consumptions dynamics of scarcity, new economics celebrates  a joy of abundancy -  10 times higher level of productivity for all can be networked. 

EY3 Free University and Social Action Education Experiments. Free universities target dedicated secondary school graduates from poorest communities. The offer is a nearly free apprenticeship in a life critical skill that is under-resourced in poorest communities provided work in these communities for a minimum contracted period. Social Action experiments are growing anywhere valuing a future in which most youth will need to create their own work instead of assuming that examinations will qualify them for jobs. The social networks of the last 2 years of being a student is recognised by teachers and students as the key entrepreneurial catalyst in social action education environments. Grameen Shikkha/Education has led this ideology since 1997 and has particularly strong connections in information technology and social portals – eg gjobs4u.com   youthandyunus.com  danonecommunities.com  singforhope.org 
Norman Macrae Foundation Connected

The entrepreneurial revolution and net generation precepts first journalized by Norman Macrae in The Economist 1976-1984 linkin to changing education, as did Norman’s biography of Von Neumann’s expectations for the Net Generation.

ENM1 New Zealand schools are furthest advanced in experimenting with the precepts of every student becomes a journalist. 10 million Chinese parents bought the best seller of www.thelearningweb.net  Singapore is emerging as a co-leader in New Zealand’s experiment.
ENM2 The Gandhi family’s social business experiment in developing world citizen curricula for children stemming from work of Montessori and Gandhi now involves 31000 children a year. They have also turned Lucknow into a lab for past Indian President Kalam’s invitation to youth to tear up all non-sustainable curricula by 2020

ENM3 Flow methods of education use this metric to maximize human productivity – the per cent of your life spent at the experiential edge of your own unique competence. This interpersonal economic metric interfaces with Von Neumann’s precept: computers will allow research teams to tackle one hundred times as many projects 100 times more quickly – society should celebrate  its smart people as those most capable of grabbing other people's ideas, exercising clarity that leaps five blocks ahead of them. and an openness that helps put them into practical effect
EY4 -ENM4- IWM1 Through the development of a family investment association we search to empower families and youth to be active in education both in their communities and through social business media, and in building entrepreneurial revolutions cross-cultural classes of each year of birth from 1997 on with particular focus on Girl Empowerment.

EY5 Changing 21st C media – which is 100 times more economic – a second of tv advertising at London Olympics or hosting a Youth1000 job creation brainstorming. If the BBC cant lead news analysis of this issue, is its world service worth paying a licence for? If politicians cant reform how they sponsor mobile media use after news of the world debacle, what use are politicians in a networked age? 

Further references:

http://www.youtube.com/watch?v=ZFGqFWuX0lA
www.entrepreneurialunion.com 
